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What is the WDC ?



A  Natural asset – Creativity



EU perspective EU perspective -- Creative industries Creative industries 
mattermatter……

……for smart growthfor smart growth
software consultancy software consultancy 
& & 
publishingpublishing

……for for 
sustainable sustainable 
growthgrowth

……for inclusive for inclusive 
growthgrowth

architecture architecture 
& & 
designdesign

music, gamesmusic, games
&&
videovideo

In EUIn EU--27 creative industries offer 6,1 million jobs 27 creative industries offer 6,1 million jobs 

and represent 2,7% of GDP (2007)and represent 2,7% of GDP (2007)

More and more competition to be recognized as a More and more competition to be recognized as a 
““creativecreative”” city or regioncity or region





New Global Competition for Talent  *



 

Economic success depends on new 
terms of competition

–A nation’s ability to mobilize, 
attract and retain creative human 
talent (Richard Florida, Flight of the 
Creative Class)



 

But REGIONS* compete for talent, 
not nations
–Creative people don’t choose 
countries, they think of cities or 
regions
•Silicon Valley, Cambridge, 
Stockholm, Vancouver, Sydney



 

Equally where people followed jobs – 
in CE jobs follow creative people**

•-

 

David A  Wolfe –

 

Centre for international studies University of Toronto
** Robert Huggins University of Cardiff 



So why the Creative Sector?


 
Significant, indigenous sector



 
Strong growth potential



 
High quality employment



 
Stimulates innovation in wider 
economy – strong linkages



 
Important social role
attractiveness of area



 
Promotes rural and regional 
development



Creative West –  the journey

Stakeholder consultations

Industry Advisory group

Sectoral analysis

Policy support
program

Summarized report

Discover Analyse DeliverDesign & Develop

Creative economy
Support program

•Growth
•opportunities

•Resources
•Partners – NUIG, EU, etc

To
d

ay

Aim – To articulate the status
of the creative economy, and evaluate 

and facilitate sustainable growth therein 







Creative West: Selected findings


 

Avg productivity of creative 
sector in WR - €25,000 per 
employee



 

39% self-employed/ 12% over 
10 employees



 

Low export activity, 2/3 do not 
export



 

Crafts & 
music/visual/performing arts 
highest value of exports



Recommendations for Creative Sector



Contact:

ianbrannigan@wdc.ie
Tel: 00 353 94 986 1441
Mobile  00 353 866048012

mailto:ianbrannigan@wdc.ie




Creative Sector

►
 

Practical program based on solid 
analysis of sector

►

 

4,700 enterprises

►

 

11,000 employed

►

 

€540 million Turnover p.a.

►

 

Wider role in driving creativity and innovation 
in overall economy

►
 

“Creative Edge” – Export boost

►
 

“Creative Challenge” – Talent boost



Future Sector Growth – NUIG 



Next Steps – Creative economy Mission & 
Vision 



Creative West: on-going today

Theme Programmes of Job creation 
Cost  

 

p.a. Key Partner
Business participation rate 

 

(actual/fcst)

Forecasted Jobs impact (Created & 

 

safeguarded) Finance/Resource (already 

 

in place)

To date  Next 5 yrs Short term  Medium term Total  Source

Creative 

 

Economy
Creative Edge‐

 

initiative to allow existing 

 

creative businesses access global markets 

 

through Free access online platforms None
NUIG, SEED (NI), 

 

University Kemi Tornio 

 

(Fin), Film Ivasterbotten 

 

(Swe), Sligo IT 350 1,000 100 17,000² €1,227,000 Interreg EU

Creative 

 

Challenge  ‐

 

Initiative 

 

to 

 

facilitate 

 

Creative businesses to source new markets 

 

in 

 

mainstream 

 

industry ‐

 

thus 

 

engendering 

 

them with innovative capacity.
All through a Talent voucher

 

mechanism.

None Sligo coco, University of 

 

west of Scotland, NI

20 400 25 50 €200,000
DG 

 

Innovation
Douglas Hyde conference ‐

 

In its 22nd year 

 

a regional creative sector showcase event 

 

which this year will review what makes 

 

successful creative economy practice and 

 

policy. Underlines regions role in the 

 

sector.

Roscommon coco

80 TBD €10,000

Ros. Coco 

 

/WDC and 

 

private 

 

sector 
Creative Sligo initiative (CSI)

 

A unique 

 

approach by the Sligo region to actively 

 

grow enterprise and employment in the 

 

creative economy. Encompassing 10 key 

 

projects and a dedicated steering group.
None Sligo coco ,  West of 

 

Scotland Univ. WDC

50 100

See Creative 

 

challenge
See Creative 

 

challenge

Innovation 

REGIOStar

 

‐

 

€2.2 M initiative to identify 

 

regional innovation best practice and 

 

transfer this to Ireland. None NUIG,  10 50 20 100 €300,000 IV© Interreg



Vision 2020 -

2010 2012 20202014 20182016



Appendices



►Almost 1 M visits to date
►E- govt. national award winner   
2010
►Social media  channels 
developed
►Communities involved
►Diaspora campaign

LookWest.ie – Regional Promotion

•
 

Connecting with our communities globally
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